Wiki Instructions 
Purpose and relevance of assignment:
As a manager, you will most likely have some responsibility for customer or employee experiences. This assignment provides an opportunity to explore different tools, understand pros and cons, and explore those tools that are most relevant to an industry you work in or can relate to.
Review the different types of customer feedback tools found in this article.
https://www.customerthermometer.com/customer-feedback/customer-feedback-examples/
Post your answers to the following questions based on an industry you have worked in or are very familiar with.
Highlight two different types of tools by answering each of the questions for each tool type.
Industry: 
Tool Type:  survey, comment card etc:
As a consumer your likes and dislikes about the tool:
From the company's perspective why use this tool over others?;
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
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Industry: Bar/Service 
Tools
Facebook Poll: 
Pros: Convenient, easy to do, engaging, and ability to invite others to vote
Cons: Possibly not enough options, or options I dislike 
Bucket Voting: 
Pros: easy, fun way to be involved
Cons: none 
I think using Facebook is a good way to engage with customers, if the customers are active on social media, as well as if the business has a large social media following. I think it's also a good way to have multiple polls, at not much of a cost. You could even ask the followers for suggestions on what the polls should pertain to. 
I think Bucket Voting is a way to interact with customers that's fun and gives them multiple options. It's something that you don't see often and would most likely spark interest in many, which would calculate a decent outcome! The downside I could see to the bucket voting may be that it could get costly with tokens and depending on how many people frequent the bar. I think from a business standpoint it could also me inaccurate due to customers voting multiple times. 

Jacqui Huebner 
Industry-Health Care 
Tool 1-Online Feedback Link
Pros-Cheap, can easily run results, get link to large groups fast
Cons-not all age groups have Internet, may not reach whole population intended for. 
Online is easy, can do a fast reply, and get quick confirmation that it was received. Some may dislike as many online surveys are too long. 
Companies use this for large groups as it is cheap to send out hundreds of surveys and easy to modify. Technology is great way to capture and run results. Depending the age group some may not get the link, some may not respond and there is always a chance it goes into the spam folder. 
Tool 2-Mailing a questionnaire 
Pros-Simple, feels more confidential, personalization, and people without internet can respond. 
Cons-Need manpower to gather results, keep records of who responded and who needs another survey, costly to mail, takes time to reach customers and then wait for response. 
People like getting mail and it feels personal. People may dislike this tool as it is more paperwork to fill out and takes time to mail it back. 
Companies use this as it makes their customers feel their responses are confidential. They may get a better response with the older age group as most may not have technology to respond via the internet. Can do a mass mailing and reach your whole customer base. 

Ayla Lopez
Industry: Retail
 
Tool Type:  The Store Receipt
 
As a consumer your likes and dislikes about the tool: 
I like that it takes you right to the link you need to go to, however I always lose receipts, so I prefer to have it done electronically. 
 
From the company's perspective why use this tool over others? 
As many retail companies know it is expensive to run a whole store, there are so many little costs that accumulate like bags and stickers etc. Receipts are another cost so by putting the survey already on the receipts the middleman (such as using another platform) is cut and therefore cutting costs some. 
 
Pros: Easy access and easy to use
 
Cons: Losing the receipt or overlooking the survey.
 
Industry: Retail
 
Tool Type:  Leave a Review
 
As a consumer your likes and dislikes about the tool: 
I like this because I can not only rate my item but also the service, this is a good way to “kill to birds with one stone”, working in retail its really nice to get a random shoutout on someone’s product review. However, these “leave a review” email can get lost in my already crowded email.
 
From the company's perspective why use this tool over others?  
Like I said its easy to leave a review for both the product and the service. I think companies use this over other tools often because again they can use one “platform” “tool” to hit two areas, therefore saving money while also receiving much needed feedback on how to better the overall customer experience. 
 
Pros: Easy to use, get to rate product and service, usually fast
 
Cons: Email can get lost in email folders, customers can bad mouth because they did not get what they wanted
-----------------------------------------------------------------------------------------------------------------------------------------------------------------------
Ryan Murphy
Industry: College Customer Service
Tool Type: Social Media Outreach/tracking
As a consumer your likes and dislikes about the tool:  I enjoy that I don’t receive as much paper mail, and that I can reach out or be reached extremely fast. However, I think that this can be redundant sometimes when a post or outreach keeps coming up.
From the company's perspective why use this tool over others?; This is an easy to use, and fairly inexpensive way to do outreach, it is also what most millennials and populations close to this age group use and prefer.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
            Pros: Ease of use, modern, inexpensive, large volume of students reached
            Cons: Time consuming to keep updated, some students don’t use social media,   ineffective if targeting the wrong population College Customer Service  Calling
As a consumer your likes and dislikes about the tool: I enjoy the fact that my questions can be answers in full detail, I dislike that it can be late at night or when I am unavailable to answer.
From the company's perspective why use this tool over others?; This shows students that we care about them, it also is a much easier way to answer questions for students because it allows them to get questions answered quickly and without the back and forth of emails.
            Pros: Quick answers, personable
            Cons: Time consuming, low volume of students per day, extensive work to gather phone rosters and keep track of communications via CRM.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Brandy McCabe
Industry: - Hospitality 
Tool Type: - Social Media Tracking
As a consumer your likes and dislikes about the tool: : As a consumer I like that we can see whats being communicated through people about our brand. I dislike that their is no control over whats being said.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool. 
Pros: cheap, get good ideas on what is being communicated about the brand can make changes as needed.
Cons: time consuming sifting through all comments/posts.
Tool Type:  Smile screens
As a consumer your likes and dislikes about the tool:  As a consumer I like that it gives customers an easy way to give feedback. What I dislike is that is is very vague. 
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool
Pros: Easy, fast efficient 
Cons: most likely costly to install in all rooms for a larger hotel.
-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Ryan Meinholz
Industry: Retail/Sales
Tool Type: Store Receipt 
As a consumer your likes and dislikes about the tool:
The main positive it is cost effective since a rreceipt is required for sale.  Also a great channel to get information from the purchasing experience.

From the company's perspective why use this tool over others?;
It is an easy Super cost effective way to get good feedback for a specific location rather then just at company wide.

Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Super cost effective since it is required and allows for just responses that can be addressed and corrected.  Also give you contact information to reach out to resolve issues.
Tool Type: Independent pollsters
As a consumer your likes and dislikes about the tool:
Allows the ability to get honest feedback that isn's skewed in a specific ways. Can receive information from larger areas.

From the company's perspective why use this tool over others?;
As a large company it allows you to understand the feedback of the majority of the customer based rather then a select population.

Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
The negative of this tool come down to the time needed to complete this task and the financial resources that they take.  But a large organization can see many benefits to steer the company in the right direction.  Pro's there just is a benefit of getting non bias information that can cause a bad decision down the road.
--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Carlos Ceron
Industry: Printing 
Tool Type: Leave a review 
As a consumer your like and dislikes about the tool: As a consumer, I like the fact that I could be candid and honest with my experience. A dislike I have is if my review is on a bad experience, it could possibly be hidden from other paying customers, possibly misleading them.
From a company's perspective why use this tool over others? By using this method over others, we could get direct feedback on what we need to directly improve and what areas are performing optimally and which ones aren't.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this tool:
Pros: No cost, easy, efficient, provides outside perspective of company operations and where to get better.
Cons: Could damage reputation if review isn't good, could shed light on some lurking issues upper management may not want to fix or address.
Tool Type: Contract Renewal 
As a consumer your like and dislikes about the tool: As a consumer, I would say it provides peace of mind by guaranteeing a service. I don't have to worry about finding another printing company to make a book for me if I have a contract for x amount of books with one I've done business before. A dislike I have is if I get some poorly made books as a sample of the work being done, and I want to pull out, I wouldn't be able to since I'm binded to the company making the books until the job is done.
From a company's perspective why use this tool over others? It guarantees work for those on the shop floor and in the office  and it gives the business consistent profit to stay afloat or thrive.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this tool:
Pros: Guarantees work, can bring in new customers looking for consistent books, loyalty could possibly be established if done right. 
Cons: There's no telling if a company will choose to sign another contract depending on the job quality, could be a bad approach for companies looking for small amounts of books, maybe causes business to decline, doesn't appear too flexible.
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Kaitlynn Curtiss
Industry: Food
Tool Type:  survey
As a consumer your likes and dislikes about the tool: Likes I like how it is anonymous or you can leave your name
Dislikes is that customers don’t always fill out the survey, so the feedback varies
From the company's perspective why use this tool over others?
It helps improve customer experience and customer satisfaction. It also helps drive communication between customers and employees
Pros is that it’s easy to access and you can do it from your phone 
Cons that you can easily lose it since the surveys are usually printed on the bottom of receipts 
 
 
Industry: retail
Tool Type:  online poll
As a consumer your likes and dislikes about the tool:
Its fun and the pictures make you want to do the poll
From the company's perspective why use this tool over others?
The company can use it as to see what products are liked more and to see what products are selling better than others
Pros it shows pictures of your products so customers get a visual 
Cons you can only display two – three items on a poll to get a good number
--------------------------------------------------------------------------------------------------------------------------------------------------------------------
Nora Binder
Industry: Food Service 
Tool Type: Social Media Tracking
As a consumer your likes and dislikes about the tool: 
I like that it seems as though the company is going out of their way to hear your opinions. I dislike that it feels almost like an invasion of privacy if I did not explicitly tag them in the post. 
From the company's perspective why use this tool over others? It makes sense to use this tool because it may be more candid than other methods. People like to be more honest on social media than in person or on comment cards because there is less immediate pressure. 
Pros: Hands off approach, little to no cost to the company, allows for grouping of similar complaints or praises, many different platforms/websites that do much of the work for you. 
Cons: Adds another platform to have to monitor, not always easy to get in touch with the consumer if there is an issue.
Tool Type: Store Receipt 
As a consumer your likes and dislikes about the tool: I like that it is a very subtle way to ask for feedback. I dislike that many places try to bribe you to fill out surveys with sweepstakes or potential prizes that are near impossible to win. 
From the company's perspective why use this tool over others?
Adding a feedback footnote onto receipts is a quick and effortless change that will be introduced to every customer that makes a purchase. It is also of little to no cost to the company itself.
Pros: Low cost, easy to implement, effortless after the initial implementation process, gets into the hands of ALL customers, directs customers directly to where they can be heard instead of having to look online for a helpline or customer service. 
Cons: Can be viewed as pushy, makes receipts much longer and less likely to be kept, common technique so customers are numb to this tool. 

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Kaitlynn Harkonen
Industry: Food Service 
Tool Type:  Facebook polls
As a consumer your likes and dislikes about the tool: I don't like advertisements popping up in my feed.
From the company's perspective why use this tool over others?: It is relaxed, non-invasive, and takes almost no time.
 
Pros: Honesty, "knee-jerk" reaction, customers do not feel like they have to give feedback or like they are pressured to do so.
Cons: People filling it out may not take it seriously or ignore it as just another ad.
 
Industry: Online Retail
Tool Type: Support Tickets
As a consumer your likes and dislikes about the tool: I like that I only need to click one or two buttons and it is done. There aren't many steps required or much typing. 
From the company's perspective why use this tool over others? It is an easy way for an industry to get a quick snapshot of how their individual contributers are performing as well as monitoring how the tools they put in place are working. It is presented in real time so someone does not have to come back and finish it later.
Pros: It is a very quick and easy way to get feedback. The experience is fresh in the customer's memory. 
Cons: It is very easy for the customer to click right out of it. You may only get a small sample size or polarizing opionions. 
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Dakota Popejoy
Industry:  Retail
Tool Type:  Post Purchase Email
As a consumer your likes and dislikes about the tool: likes, its easy to do, direct links. Dislikes: comparable to spam and junk mail. Might get filed if there is a rule set up on the email to put them in a new folder directly.
From the company's perspective why use this tool over others?; Its an easy tool to use, if the marketing team has the license and formats set up to do an automatic email, there is little work involved and people can do it at their own leasure.  
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.  It would only reach consumers who are buying things online rather than in the store. Pros, if a person has an email account attached to the store purchase than they would be able to send an email through that venue as well. 
Industry: Online retail
Tool Type:  Leave a review
As a consumer your likes and dislikes about the tool: its easy to just pop a quick 10-15 word review in about a product. dislikes would be that people may only do one or two word answers that give no real feedback.
From the company's perspective why use this tool over others?; They can have relatively accurate reviews from customers who actually bought the products.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
pros: you can get reviews on products that can load online to be approved later. Cons: people dont have to write a review because there is no incentive to do so. 
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Thomas Glover
Industry: Information Technology
Tool Type:  Comment Card
As a consumer your likes and dislikes about the tool: 
Likes – Not a lot
Dislike – Limited distribution, only catered to individuals who came into our office, harder to maintain as it is a physical piece of paper, could only contain a limited number of questions
From the company's perspective why use this tool over others?
Knowledge of other alternatives was lacking, our leadership liked ‘physical’ copies over virtual data.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros: cheap, emotional outlet for customers
Cons: low response rate, timely – few people complete them, takes a lot of planning to decide what to place on them and what data you want to gather.
 
Industry: Information Technology
Tool Type:  Survey
As a consumer your likes and dislikes about the tool:
Likes: Most of the time there is a estimated time of completion, easy to submit
Dislikes: tend to be lengthy, not a lot of room for comments
From the company's perspective why use this tool over others?
It doesn’t cost any more when more people take the survey, easily distrusted, can export results to databases with ease.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros: Easy and quick to create, focuses on qualitative data, low cost
Cons: Lengthy surveys could diminish results, customers can skip questions, they are more opt to quit halfway through
--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Nicole Brown
Industry: Online Shopping
Tool Type:  Order Confirmation
As a consumer your likes and dislikes about the tool: Likes about this tool is that it ensures you that an order was received and gives you an order confirmation number for easy and quick reference incase anything with the order goes wrong. 
From the company's perspective why use this tool over others?
It allows them to provide valuable information to their customers about their order. If something with the order goes wrong, that order confirmation can be very useful.
Pros is that it’s easy to access and you can access it from any type of technology that allows you to access your email. 
Cons could be that not every online ordering store send them making it harder to track your orders progress.
Industry: Food
Tool Type:  survey
As a consumer your likes and dislikes about the tool: Surveys can be nice because some people are more shy when it comes to giving feedback to the fact that it remains anonymous can give the consumer more ease with filling it out. Dislikes is that it could take a while to do sometimes.
From the company's perspective why use this tool over others?
As a company this tool can help increase customer satisfaction and allows you to find out what types of things within the company need improvement.
Pros is that it’s anonymous
Cons that majority of customers dont actually do the surveys so the results can be inconsistant
___________________________________________________________________________________________________________________________
David Downs
Industry: Food Service
Tool: Survey
As a consumer - likes and dislikes: I like the surveys when they are something that you can do quickly on your phone to get a free item. I dislike them though when the surveys are very long, or when the survey is very long.
As a company persective why use this tool over others: The survey can motivate customers to give the feed back when they may otherwise may not get it by offering a free item upon completion of the survey. They can also be specific on what feedback they get back since they choose what topics the customer is reponding to.
Pros: Get specific feedback from customers.
Cons: Most people only take surveys when motivated by free items which can be costly.
Industry: Food Service
Tool: Google Review
As a consumer - likes and dislikes: I like this option because it gives an easy way to give whatever feedback comes to mind. I dislike it because I feel almost stalked when google asks me for a review after my visit.
As a company why use this tool over others: I think the best reason to use google reviews is that since the customer can post whatever they want, they are not limited to certain questions.
Pros: Feedback can be very broad and give insites that asking specific questions may not do. Positive reviews for everyone to see from actual customers will most likely bring in more customers.
Cons: If you get bad reviews, then everyone can see them and it is likely you may steer some customers away.
______________________________________________________________________________________________________________________________________
Faith Loy
Industry: Retail
Tool Type: Survey
As a consumer your likes and dislikes about the tool: I like that it gives a chance to give good service recognition, but sometimes they are too long and complicated to do quickly and it becomes not worth my time. 
From the company's perspective why use this tool over others?; This is a simple tool that you can set up on line and advertise on receipts or tell your guest to fill out.  
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros: Feedback is quickly obtained and can focus on the things that you want to highlight.
Cons: Sometimes guests do not pay attention to their receipt which is a common place to put a survey address and lots of people throw them away, easily forget to do them. 
Tool Type:  Website feedback tool. (Leave a review)
As a consumer your likes and dislikes about the tool: I like that this is easy to access by using the website and lets you choose what you want to write, often it is not something that I take the time to do unless there is a reward for filling out a review. 
From the company's perspective why use this tool over others?; Easily advertised on your website as a place to comment about the company, you get to learn what people have to say about the business from their own words and reviews. 
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros: Get full customer opinion, easy to set up, gives good information on where to improve.
Cons: People can ignore it, sometimes people leave reviews that don't add up or make sense, could be a concentrated audience of people who use online review services. 

Jared Yingst
Industry:  Car Sales
Tool Type:  survey, comment card etc: Leave a review
As a consumer your likes and dislikes about the tool: It is simple to access it and report the review weather being good or bad. Can be a struggle to find and most likely won't do it unless there's a benefit  or are persistently asked too.
From the company's perspective why use this tool over others?; Then any previous or maybe upcoming customer can truly see what people think of the place and will know if they want to go through them or somewhere else.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros- get a truthful response of what the customer thought and can figure out if you need to improve on anything
Cons- Could hurt business if you get a lot of not so good reviews. And some people won't post a review even if they had a good experience.


Industry:   Car Sales
Tool Type:  survey, comment card etc: Facebook Reactions
As a consumer your likes and dislikes about the tool: It is very easy to access. being I am already on facebook and I can simply just like the page or leave a review. It doesn't work for me if I don't have a facebook or internet.
From the company's perspective why use this tool over others?; The community can see what we have been doing and it also works as a selling tool to reach more customers that don't go to our website they can see what we have.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Pros- Can connect with customers from all over, new customers can see what other think of us and whether to bring there business to us or else where.
Cons- May not be able to reach customers who don't have facebook or Internet. Bad reviews could hurt if other customers look at them

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Autumn Erickson
 
Industry: Retail: Bookstore
 
Tool Type:  Allow comments on blogs/news
 
As a consumer your likes and dislikes about the tool: It is nice to be able to tell a company what you like or don’t like about their services directly to them on a social media platform. It can also be a bit hard to get serious complaints seen, however, if there is a lot of people commenting.
 
From the company's perspective why use this tool over others? It is likely to spike more feedback and can the company to fix possible problems it didn’t know it had.
 
Pros: easy to use, direct, open community based forum, likely to make a bigger impact
 
Cons: could be ignored, too many comments, could lead to mob mentality
 
Industry: Healthcare
 
Tool Type:  Experience Follow-Up
 
As a consumer your likes and dislikes about the tool: I don’t have to go searching for a place to give feedback if I have feedback to give. It also lets me think I’m being heard. It can be a bit annoying though if you get a bunch of after experience survey emails and you have nothing to say.
 
From the company's perspective why use this tool over others? In the healthcare field it is important for the patients to be well taken care of and feel like it. This tool helps check in on the patients after the experience and the doctors/healthcare company can learn to help fit the needs of some of the patients, leading to a better experience and more knowledge gained.
 
Pros: easy, fast, makes patients feel cared for/after, easy to implement and understand 
 
Cons: can feel pushy, not a lot of people would respond, not direct, informal
-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
 Morgan Narowetz
Industry: Service, Bar
Tool Type: social media tracking, polls
As a consumer your likes and dislikes about the tool: I like these tools because social media is used daily and has such a broad group of people. Polls are easy because nobody can see what you voted for and it only takes one click. I do not like social media tracking because I do not necessarily want everybody seeing my feedback.
From the company's perspective why use this tool over others?; People tend to be honest and forward when they are behind a screen and polls are something more people will vote for then writing lengthy feedback posts.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool.
Costs basically nothing, easy to see the information, information is centralized on one page (instagram, facebook, twitter), reaches high volume of customers.
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Spencer Compton
Industry: Restaurant
Tools: 
Tablets For Leaving Reviews on Table:
Pros: Fast and easy for leaving reviews
Cons: Some people don’t know how to use it, some people ignore it completely.
Social Media (Facebook, Instagram, etc.): 
Pros: Also, fast and easy to review. Good for interacting with customers and posting pictures.
Cons: Not everyone uses social media. Takes a decent amount of time to keep up with posting.
 
The tablet idea is a concept that I think sounds better than it actually is, but I do agree it is a great way to have it done quickly. I’ve seen many people use them and enjoy it but I have also seen people completely ignore it. The idea of it was always interesting to me. From a business standpoint I think it is a decent way to generate feedback. 
 
The social media idea I think is great with how fast things move in todays society. Getting in touch with the tons of people who enjoy your restaurant is a great way to keep people happy and also draw others in. From a business standpoint I think this is essential in todays world.
--------------------------------------- 

Cheyenne Kopp
Industry: Retail
Tool Type: Sale Receipt
As a consumer your likes and dislikes about the tool: I like how basic the portrayal of the survey is, it is simple and not if your face. I dislike that if I lose the receipt or have a bad experience I do not think to leave a negative comment on their survey, I do it to a friend or to a social media post. 
From the company's perspective why use this tool over others? The cost is cheap and the consumer would associate the specialized survey and sweepstakes to the store. It is printed on every receipt and an employee can remind a customer about the survey at the bottom of the receipt drawing attention to it. 
Based on the cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this too.
Pros: It is not very costly and is extremely easy to accumulate so it is reached to every consumer that has a purchase at the store. 
Con: The receipt will be thrown away, delayed feedback, and customers might get annoyed with the employee who is advertising the survey.
Tool Type: Order confirmation
As a consumer your likes and dislikes about the tool: As a consumer I like this because I am not having a bunch of pop ups if I am online shopping. I dislike it because there isnt much of a customer service experience while online retail shopping, its more about the layout and the fluidity of the website. 
From the company's perspective why use this tool over others? If the volume of shopping mostly occurs online, this would be the best option because the feedback will be immediate and can constantly update the website to accommodate the feedback received. 
Based on the cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this too.
If the website is already up and running, I do not think this would be a costly expenditure to add a survey link on the order confirmation page. It would be easy to accumulate because it would be associated with completed purchases. 
Pros: it has instant feedback, while the shopping experience is fresh in their head. 
Cons: it is a nuisance to a customer just looking to see that their order has been confirmed, especially if it is a pop up, they would just click it away.
-----------------------------------
Mason Roth
Industry: Hardware retail
Tool Type: Receipt surveys 

As a consumer your likes and dislikes about the tool: The consumer tends to do the surveys for the in store coupons rewarded for completing the survey. Customers tend to dislike how they may have to put in a email or phone number to complete the survey, and they don't want the junk mail/spam calls. 

From the company's perspective why use this tool over others: This tool is cheap to incorporate within retail, as everyone gets a printed receipt with any transaction. Ultimately, the consumer will get rewards for taking a couple minutes out of their day.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool: The pros would include access to feedback, easy access for customers, cheap for retailer, and the reward for the customer. Cons would include, giving away coupons for completing the survey, inconvenient for the consumer, and making sure cashiers encourage taking the survey. 

Tool Type: Company blog review 
As a consumer your likes and dislikes about the tool: Easy to type an honest review, but could be a burden to the consumer
From the company's perspective why use this tool over others: It is easy to implement, while also being cheap to implement as well.
Based on cost, ease of accumulating and using information, time, and volume of consumers/customers it reaches, provide the pros and cons of this this tool: Pros would include: Cheap to implement, gets customers involved. Cons would include: Customers not taking it serious with false information, also they might not even be aware of the review blog.

